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MMPI-A:
Assessing Adolescent
Psychopathology

of MMPI-2
Assessment

of MMPI-A
Assessment

Phone: 1-866-335-8418

MMPI—-A™: Assessing Adolescent
Psychopathology, 3" Edition
Robert P. Archer

29231 $84.00

This third edition of Robert Archer’s classic
step-by-step guide to the MMPI-A continues
the tradition of the first two in presenting
the essential facts and recommendations
for students, clinicians, and researchers
interested in understanding and utilizing
this assessment instrument to its fullest.

Hardcover, 448 pages, 2005.

David S. Nichols n
047-0923-237 $45.00 new
This updated and revised edition
provides an authoritative source for use
of the MMPI-2. It includes comprehensive
updates to the research and literature,
information on administration,
interpretation, and scoring, and
information on other versions of the test,
including the MMPI-2 RC™ and the

MMPI-2-RF™. Softcover, 400 pages,
2011.

Essentials of MMPI—2™
Assessment, 2" Edition

Essentials of MMPI—A™
Assessment

Robert P. Archer and Radhika
Krishnamurthy

047-1398-152 $45.00

Offers guidance for the clinical application
of the MMPI-A assessment and provides
an overview of the relative strengths and
weaknesses as well as an overview and
illustration of test interpretation. Important
inferpretive principles and approaches are
underscored by the use of several clinical
case examples. Softcover, 285 pages,

2001.

Essentials of MMPI—-2™ and
MMPI—A™ [nterpretation, 2"
Edition

James N. Butcher and Carolyn L. Williams

29225 (Hardcover) $60.00
29424 (Workbook) $24.00

This resource presents innovative
inferpretive strategies for both the MMPI-2
and the MMPI-A. The authors detail the
rationale for the revision and development
of the instruments and their scales, and
describe how to administer, score, profile,
code, and interpret the tests. Hardcover,
488 pages, 2000. Workbook available
separately.

The Millon
Inventories

Theadore Milln
Caryl Boom

Fax: 1-800-665-7307

MMPI—-A™: User’s Guide for the
Minnesota Report: Adolescent
Interpretive System, 2" Edition
25004 $59.00

This easy-to-use tool provides information
on the development and composition of the
Minnesota Report. It presents case studies
to help illustrate the utility of the report in

a variety of settings including substance
abuse freatment and correctional facilities.

The Millon™ Inventories:

A Practitioner’s Guide to
Personalized Clinical Assessment,
2" Edition

Theodore Millon

29365 $114.00

This resource thoroughly details the

full range of clinical assessment tools
developed by Theodore Millon and his
associates. With a heightened focus on
clinical practice, the second edition offers
explicit guidance for linking assessment to
individualized, evidence-based treatment
planning and intervention. Hardcover,
672 pages, 2008.

Essentials of Millon™ Inventories
Assessment, 3" Edition
Stephen Strack

047-0168-625 $45.00

Fully revised and updated, this tool helps
readers quickly acquire the knowledge
and skills needed to confidently
administer, score, and interpret the full
battery of Millon personality assessment

tests. Softcover, 392 pages, 2008.

Personality Disorders in Modern
Life, 2" Edition

Theodore Millon, Seth Grossman, Carrie
Millon, Sarah Meagher, and Rowena
Ramnath

047-1237-345 $242.00

This resource is unique in its coverage

of both important historical figures and
contemporary theorists in the field. Its
content spans the major disorders as well
as their many subtypes. Attention to defail
and in-depth discussion of the subtleties
involved in these debilitating personality
disorders make this book an ideal
companion to the DSM-IV. Hardcover,
610 pages, 2004.

PsychCorp.ca
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Masters of the Mind
Theodore Millon

29462 $42.00

This engaging presentation of our evolving
understanding of the human mind and

the meaning of mental illness asks the
questions that have fascinated philosophers,
researchers, clinicians, and ordinary
persons for millennia: What causes human
behaviour? What processes underlie
personal functioning and psychopathology,
and what methods work best to alleviate
disorders of the mind2 Hardcover, 641
pages, 2004.

Moderating Severe Personality
Disorders: A Personalized
Psychotherapy Approach
Theodore Millon and Seth Grossman

047-1717-72X $60.00

Part of a three book series, this book
provides you with a unique combination
of conceptual background and step-
by-step practical advice to guide your
treatment of Axis Il personality disorders.
Softcover, 360 pages, 2007.

Overcoming Resistant Personality
Disorders: A Personalized
Psychotherapy Approach

Theodore Millon and Seth Grossman

047-1717-711 $60.00

A revolutionary, personalized
psychotherapy approach for the treatment
of Axis Il personality disorders, this
resource takes into account all of the
complexities of human nature-family
influences, culture, neurobiological
processes, unconscious memories, etc.

Softcover, 360 pages, 2007.

Assessing Adolescents with the
MACI™: Using the Millon™
Adolescent Clinical Inventory
Joseph T. McCann

047-1326-194 $152.00

This resource will prove a helpful guide

for understanding the Millon Adolescent
Clinical Inventory (MACI), interpreting the
results in clinical evaluation, and making
appropriate recommendations for treatment
and care management. Hardcover, 304
pages, 1999.
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Essentials

Psychological
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Essentials of Forensic Psychological
Assessment, 2" Edition

Marc J. Ackerman
047-0551-682 $45.00

Provides the latest interpretive and
administrative guidelines for the most
widely used assessment tools—ASPECT,
BPS™, PCRI, TSI, MPS, MMPI—2™. and the
WAIS®-II. Also includes the most recent
codes and standards published by the
American Psychology-Law Society and the
Association of Family and Conciliation
Courts. Softcover, 320 pages, 2010.

Quality of Life Therapy: Applying
a Life Satisfaction Approach to
Positive Psychology and Cognitive
Therapy

Michael B. Frisch

047-1213-519

Illustrates how to bring positive
psychology techniques to clinical practice
and how to expand to “pure” positive
psychology cases and professional groups
who do not suffer from clinical or DSM
disorders but who nevertheless want to

be happier and more successful in life.
Softcover, 353 pages, 2006.

$85.00

Ethical Issues in Chronic Pain
Management

Michael E. Schatman and C. David
Tollison

29471 $300.00

Specifically designed to address the needs
of all specialists involved in the care of
chronic pain patients, this source clarifies
the ethical and legal issues associated
with the diagnosis, assessment, and care
of patients suffering from long-term pain.
Hardcover, 328 pages, 2006.

Essentials of Career Interest
Assessment
Jeffrey P. Prince and Lisa J. Heiser

047-1353-655 $45.00

Confidently acquire the knowledge and
skills you need to conduct, interpret, apply,
and report career inferest assessments.
Easy-to-read, this book provides step-by-
step advice for interpreting and using
today’s most popular career interest
assessments. Softcover, 288 pages, 2000.

To order, please see the Services and Ordering Information section or contact us. 217
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Agora: The Marketplace of Ideas

This unprecedented professional development program presents opinions from more than 35 acknowledged
leaders in the field on how to identify students who have specific learning disabilities (SLD) and how to
determine whether they are eligible for special education services.

Everything you need for professional development in-service training

e This six-hour program includes a boxed set of DVDs and an accompanying Facilitator’s Guide.

* The DVDs present expert opinions and commentaries from a wide range of thought leaders in the field.

e The Facilitator’s Guide includes a CD of downloadable training activities tied to specific learning objectives,
along with practical advice regarding the preparation and delivery of the actual training.

Complimentary Demonstration DVD

Contact us at 1-866-335-8418 to request your free demonstration DVD. Discover for yourself how this program
delivers realistic best practices as seen through the eyes of today’s top experts. What is more, you can view
clips taken from the actual program and see examples of training activities and learning objectives.

30350 Complete Set $561.00
Includes DVDs and Facilitator’s Guide
30351  Facilitator’s Guide $135.00

Timer and Stopwatch

o3 1o" 015-8001-680 $44.00

GEwoa For testing situations requiring precisely timed intervals. Simple to use, the battery operated electronic timer has
aee e a sound signal. Large digital display and compact. Features magnetized back clip that unfolds to an upright
8 8 wsrmew, position. One-year manufacturer’s warranty.

Hanhart Stratos | Stopwatch
015-8001-494 $71.00

1/100 split-second stopwatch with super-large display. Features time out and accumulation plus frame.

Hanhart Stopwatch
015-8001-419 $181.00

Records to 30 minutes in fifths of a second. Start and stop from side, reset to zero from crown. One-year
manufacturer’s warranty.

For more professional resources, please visit PsychCorp.ca.

218 Phone: 1-866-335-8418 Fax: 1-800-665-7307 PsychCorp.ca
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SUPPORT FOR TEACHING, LEARNING AND RESEARCH

& »

)

Pearson University Alliance Program

The new, comprehensive Pearson University Alliance Program
(UAP) is designed to help universities and university-affiliated

training sites provide leading assessment tools and services for
the education and training of students. Offering sound, useful, and
timely tools and resources to help contribute to the knowledge base of your
professional field and to teach future generations of professionals, the new UAP

is based on the principles of active partnership, ongoing dialogue, and practical
support. For more information and membership details, please visit our website at
PsychCorp.ca.

Research Assistance Program

Our Research Assistance Program (RAP) is designed to encourage post-publication
research that provides new information about the applications and characteristics of
our instruments. By making the results of such studies available to the field, you will be
contributing to scientific knowledge and sound professional practice. Contact us for
more information or visit our website at PsychCorp.ca.

Become an Examiner or Translator...

Pearson is seeking Psychologists, Psychometricians, and Psychology-
graduate students or professionals in a related field to collaborate with us as
Examiners or Translators for various standardization projects across Canada. We are
looking for English, French, and bilingual program participants. Referrals to your
colleagues who may be interested in joining these opportunities are welcome.

As an Examiner, your tasks include recruiting and testing participants based on our
sampling requirements. As Translator, your tasks include French translations and
reviews of English tests.

For more information or to sign up as an Examiner, please complete the Examiner
Enrollment Form by downloading it from our website under the Career Section and
e-mailing the completed form back to us at examiners.canada@pearson.com.

For more information, please contact us:

via e-mail at examiners.canada@pearson.com via our website at PsychCorp.ca
via phone at 1-800-387-7278, ext. 2145 via mail at Pearson, 55 Horner Avenue
via fax at 1-800-665-7307 Toronto, ON, M8Z 4X6
~
FREE Trial Packages! ‘
Complimentary
We know how important it is for you to choose the right assessment. We Trial Pactkage
want to help you by offering you a complimentary assessment so that you -
can be confident in the tests you choose.
Look for the FREE TRIAL icon (shown on the right) in the product section
within this catalogue. Receive everything you need to administer a test as free trial r
well as a complimentary report! Contact us for more information. package 4 A
Fa o
*Limit one package of each fest per customer. ression O )

To order, please see the Services and Ordering Information section or contact us. 219
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Pearson is dedicated to helping you and your colleagues stay abreast of best practices and
current research as well as maintain a high level of expertise in serving your clients and
students.

Webinars

Webinars provide live presentations via the Internet that you watch on your computer and listen to on the
telephone. Most are free-of-charge to participants and last approximately one hour.

Whether you are just beginning to use one of our tools or need more advanced training on data interpretation,
we offer profession-specific information and training sessions to meet your needs. To locate currently scheduled
webinars, please go to PsychCorp.ca/webinars.

- — .- — —

PP Test Structure: *

Mathematics
| WIAT-11 Subiests | | WIAT-I1I Componites |
| Mith Probiem Sahing — e,
— 4 Mathematics
[r— Brades K-10) ?

Web-based Recorded Presentations

Complimentary 20-60 minute pre-recorded presentations allow you to learn anytime.
All you need is Internet access and the sound being enabled on your computer.

Regional Workshops

Presented by national experts, test authors, test specialists,

or Pearson on-staff consultants, our regional workshops cover
specific assessment-related topics for clinicians, educators, and
administrators. We offer various introductory and advanced
sessions throughout Canada. For more information and

an updated event schedule in your area, please visit
PsychCorp.ca/workshops. Please note that fees may

be applicable for these sessions.

%

Custom Workshops
rganizations may request workshops on specific topics 4
of interest at their location or via the web. Presented :

by national experts, test authors, test specialists, or our

on-staff consultants, the information is tailored to your staff
and client needs. Contact us for more information. Please
note that fees may be applicable for these sessions. ‘ A

To order, please see the Services and Ordering Information section or contact us. 221
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PSYCHCORP.CA—ONLINE PRODUCT INFORMATION AND ORDERING

PEARSON

AREA OF INTEREST  EYEMTS CATALOGUE

LOGIN TO YOUR ACCOUNT:

Login to Your Account
Register Now
Shopping Cart

Areas of Interest:

Psychological

Assessment

Speech & Language

Assessment

Occupational Therapy

Assessment

Special Education
Assessment

Talent
Assessment

PEARSON

* Advanced Functionality
® Online Ordering

¢ Online Event Calendars

222

[Loon J—cort Pl Frncar |

Search o

search by: A to Z by Product | Author | Acronym

SCORING ORDERING RESOURCES ABOUTUS CONTACTUS

yﬂ 1 td /{nz an /yn'.[-t-ne:- %’{f«/r‘tnﬂa !

Pearson Canada Assessment now offers FREE live and
and introductory and advanced webinars on
many of our most popular assessment tools.

To attend a webinar, you will need:

1. A computer
2. Internet access and

A complete list of pre-scheduled and on-demand

webinars is available under ‘Events
hias
seed  DOEmesw.  ROTD)  pPYTHT  BASC2
o . Behavior
Assessrment]
Systern for

Children=]
Second Editiom

EVT

RBM@ _
4

Solutions: ——rrt
Additional score W D 8 O
ind NOFE with co-deve|opEr
and subtests  To8 Dk Ben-PEESERE

OPsychCorp

* Automated Product Comparisons
® Online Account Management
* Chronological Age Calculator

Phone: 1-866-335-8418

Don’t forget to bookmark...
www.psychcorp.ca

Fax: 1-800-665-7307 PsychCorp.ca
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CONSULTING SERVICES

Helping you understand critical issues in today’s
changing environment...

Consultation services are available to address specific assessment tools
and current topics in the field. Whether you are just beginning to use
one of our tools or need more advanced insights on data interpretation,
these valuable resources can help you gain a deeper understanding of
critical issues and learn new techniques for evaluation and addressing
specific needs.

Our Pearson Assessment Consultants are qualified professionals who
possess both extensive academic and professional experience in the
areas of psychology, education, occupational therapy, and speech
language pathology. They are here to partner with you and to support
your assessment needs.

Their complimentary bilingual services include:

® Assistance and support in determining the assessment that best
matches your and your clients’ needs

® Prompt assistance with assessment related questions

e Guidance with test administration and scoring

e Onssite (individual or group) presentations and information sessions on
our assessment tools

® Convenient web-based presentations on test instruments

® Research and university program support

Contact your regional Assessment Consultant at 1-866-335-8418 for
more information or visit PsychCorp.ca for specific contact details.

CUSTOMER SERVICE

Setting the standard for a superior customer
experience...

Choosing the best products to meet the needs of your clients is easier
than ever. Our Customer Service staff can provide you with the most
up-to-date and accurate information available on our complete line of
products and resources. Working closely with our product development
staff, Customer Service associates are uniquely trained to offer in-depth
details and answer your questions with confidence.

Contact Customer Service at 1-866-335-8418.

For Software Technical Support, please call our
Technical Support Hotlines as follows:

1-800-249-0659 from 7:00 a.m. — 6:00 p.m. CST, Monday - Friday

To order, please see the Services and Ordering Information section or contact us. 223
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SOFTWARE OVERVIEW

We understand how busy you are. That is why we are
pleased to offer you software that gives you extra
time—allowing you to spend as much of your day as
possible with your clients.

Each program is brimming with the advantages you need to streamline
scoring and reporting and make your day more productive than ever.
From pinpointing an individual’s strengths and weaknesses to generating
concise reports automatically from your computer, these easy-to-use
programs are built using the latest technology. In many cases, the
software also provides treatment and intervention solutions.

Best of all, our software programs help you make reliable decisions and
enable you to be even more effective with your students and clients.

ASSIST™ Scoring Software

The ASSIST Scoring Software is offered with many of our psycho-
educational assessments. It provides complete computer-scoring
and interpretation. A number of ASSIST products allow for both
individual and group-aggregate reports.

PsychCorpCenter-based Scoring Software

Our PsychCorpCenter-based Scoring Assistants and Report Writers
are known to many of our customers as the software components for
the Wechsler Scales and many other PsychCorp assessment tools.
Scoring Assistants provide table and graph reports while Report
Writers add interpretive report functionality.

Q Local™ Scoring Software

Pearson’s Q Local Software is based on a “pay as you go” concept.
It allows you to choose the number of administrations and specific
For more information on the reports you actually need, providing you with a flexible and user-
different software offerings, please friendly solution. Q Local provides for on-screen administration as
visit PsychCorp.ca. well as scoring via key entry of responses or scanning of scannable
answer documents.

224 Phone: 1-866-335-8418 Fax: 1-800-665-7307 PsychCorp.ca
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Q LOCAL™ SCORING AND REPORTING SOFTWARE

Sz

Value-Packed Desktop Version

You receive this version for the annual license fee of only
$113.00 for the Q Local deskiop software plus the cost of the
test administrations you order.

Need More Than One Copy of
Q Local Software?

A network version is available for an annual license fee of only
$325.00. Benefits include:

o Multiple copies of the Q Local software can access a single
Q Local database and report counter.

o Completed tests are stored in a single database for easy
backup and reporting.

For more information or if you have
any questions about how Q Local
software works and whether it is
compatible with your computer
equipment, give us a call at
1-866-335-8418.

For answers to Frequently Asked
Questions about the Q Local
software, please visit our website at
PsychCorp.ca.

Enjoy the convenience of desktop administration and
scoring...

This powerful and flexible system lets you administer and score more
than 30 Pearson assessments right on your desktop.

How It Works:

® Install the Q Local software on your computer easily from a CD-
ROM, download software upgrades from the Internet, or request that
upgrades be mailed to you.

e Individuals can take a test right on the computer, or you can manually
key the individuals responses from an answer sheet into the program.
The option of scanning is also available. Call 1-866-335-8418 for
more details.

e After payment of an annual license fee, you pay only for the tests and
administrations you need.

® You receive a counter that plugs into the back of your computer. It
keeps track of the number of test administrations you have scored.

e Order additional administrations by calling 1-866-335-8418.

Q Local Software Provides:

e Desktop and network versions

® On-screen report viewing

* Warning when you are running low on report usages

* Ability to save testtaker demographic information for re-use with
multiple assessments

* On-screen administration for selected batteries

* Enhanced ability for naming, viewing, sorting, and managing
scanned batches

e Custom data fields

* Automatic report generation upon scanning answer sheets

* Automatic reminders to back up data

® Accommodation of international date formats and paper-size settings

® Downloadable software updates

e Administration of timed and graphics-based tests on-screen

® Recycle bin for easily deleting records

® Reports in Adobe® Portable Document Format (PDF) can be copied
and pasted into other applications, including Microsoft® Word

MATERIALS AND PRICES Price

020100  Q Local Desktop Software S113.00
Includes One-Year License Fee

020040  Q Local Network Software $325.00

Includes One-Year License Fee

For system requirements, please visit PsychCorp.ca.

To order, please see the Services and Ordering Information section or contact us. 225
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MAIL-IN SCORING SERVICE

The mail-in scoring service from Pearson provides reports to clinicians
and organizations who do not require the immediate on-site scoring
and reporting offered by the Q Local software (see page 225) or hand-
scoring options.

As Easy as 1-2-3!

1. When placing your order, please request the appropriate mail-in
report options for your selected tests—these mail-in reports include
the corresponding answer sheets as well as the scoring service.

2. Mail the completed answer sheet to Pearson Clinicial Assessment—
Scoring Department, along with:

a. a Scoring Service Form* that indicates your scoring
requirements as well as your return address (we cannot
accept packages or envelopes without a return address and
account number). Please include your phone number with
your submittal.

* This form will be supplied to you with your ordered materials. It can also be
requested via Customer Service at 1-866-335-8418 or cs.canada@pearson.com, or
downloaded via our website at PsychCorp.ca.

b. your Mail-in Certificate (included in your mail-in report
materials)

3. Answer sheets will be processed within 24-48 hours** of receipt
and returned to you via regular mail. Please allow 7-14 business

Pricing

The costs of scoring, reporting, and delivery by regular first
closs mail are included in the price of the pre-paid test answer
sheefs (please refer fo the individual product pricing tables).
Transcription fees may apply for non-scannable test forms.

Expedited Delivery Options
Pearson scores completed answer sheets the same day they are

days for regular first class postal delivery from the date of receipt
in our office. For faster delivery, you can choose from the following
options on the scoring service form: courier overnight delivery,
return by email, or return by fax.

** Holiday Schedule: Please visit our website at PsychCorp.ca for more information.

MAIL-IN SCORING SERVICES Price
received (if received by 12pm/noon) and returns the results .
to you via an overnight delivery service. Limit of 5 tests per 99606 Transcription Fee for Non-Scannable Forms $27.00
order. Customers must prepay the shipping and handling fee 21062 Additional Copy Fee $4.00
for expedited requests. Fees may be paid by cheque, credit .
card, or a hard-copy purchase order from your organization. 25508 (D Service Charge $33.00

Please add the charges in the table fo your request for
expedited delivery.

For groups of 25 or more answer sheets, a (D is available containing item responses, report
scores, demographic and supplemental data. (Please indicate comma or tab delimited format.)

EXPEDITED DELIVERY PRICING

99016 Expedited Delivery of Results (Up fo 5 Tests) $28.00
For (IEIR= i“f?rmation on f“a“'i“ . 99011 Personal Overnight Account or Prepaid Airbill (Negates Above Handling Charges) $10.00
scoring services and special handling 99013 E-mail Return of Results (Up fo 5 Tsts) $16.00
options, please contact Customer
Service at 1-866-335-8418. 99012 Fax Back of Results (Up to 5 Tesis) $27.00
99606 Transcription Fee (Per Test) $27.00

226 Phone: 1-866-335-8418
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ORDERING INFORMATION !J

Current Customers

If you are a current customer, please provide us with your account
number when ordering.

Use our convenient Order Form* when you call, fax, email, mail, or
order online.

New Customers

If this is your first order, you will need to provide us with a completed
Customer Registration Form* along with your order. Please follow these
three easy steps:

Step 1 — Review the Qualification Requirements for Test Purchase
(pages 228-230)
Step 2 - Fax, email, or mail a completed Customer Registration Form*

Step 3 - Place your order by using our convenient Order Form*

Five Convenient Options to Place Your Order:

CALL TOLL-FREE MAIL FAX TOLL-FREE
1-866-335-8418 Pearson 1-800-665-7307
Monday-Friday Customer Service 24 hours a day
9:00 a.m.-6:00 p.m. 55 Horner Avenue 7 days a week

Eastern Standard Time Toronto, ON  M8Z 4X6
E-MAIL WEB SECURE
cs.canada@ ONLINE ORDERING
pearson.com PsychCorp.ca
24 hours a day 24 hours a day
7 days a week 7 days a week

To Check On Your Order Status or For Questions:

Call us at 1-866-335-8418 or send us an e-mail at
cs.canada@pearson.com to check on the status of your order
or if you have any questions or require additional information.

We would also like to hear from you on how we are
doing—please contact us with any suggestions or
comments how we can improve our service to you.

*These documents are available to you online at PsychCorp.ca
to download and print at your convenience.

To order, please see the Services and Ordering Information section or contact us. 227
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QUALIFICATIONS FOR TEST PURCHASE ¥y o sevcnoLoaicu sssociiox

Note: Please read this section. Not everyone who wishes to buy a test is qualified to do so. In order to avoid delay in your order, please ensure
that your qualifications are known to us.

Who May Purchase Tests

Generally, there are three major categories of test purchasers. The first category consists of individuals who purchase and use tests for decision-
making purposes, whether in schools, hospitals, personnel departments, or other work settings. This category also applies to individuals who train
students in the use of tests that will be employed for these purposes. The remaining categories consist of individuals who purchase tests for research
purposes or for library use. Regardless of category, however, all firsttime purchasers must complete the Customer Registration Form in this catalogue
and submit this form together with their purchase order. Orders from individuals who do not have on file a completed Customer Registration Form
will not be filled. Purchase orders from institutions (schools, hospitals, etc.) must be countersigned by an individual who has on file a completed
Customer Registration Form. The following criteria govern the sale of tests to individuals in each category.

Category 1: Tests Purchased for Teaching or Decision-making Purposes

An individual who employs a test for the purpose of teaching students, counselling clients, making hiring decisions, grade placement decisions,
clinical referrals, etc. must have successfully completed a minimum of two university courses in tests and measurement. The first course, on basic
principles of psychological measurement, should have been completed at the undergraduate or graduate level, and should have included
information on such topics as scaling, transformations, and norms, as well as information on factors that affect reliability and validity.

The second course, at the graduate level or its equivalent, should have included material on assessment which is appropriate to the test(s) being
ordered. Because of the variety of tests listed in Pearson Canada Assessment Inc. catalogues, coupled with the overlapping content of many
advanced level courses in testing, it is not possible to specify by name which courses are necessarily most suitable for which tests. A course entitled
“Educational Assessment,” for example, may contain material on achievement testing and vocational guidance coupled with a practicum, or it
may only contain material on the administration and scoring of achievement tests. For this reason, Pearson Canada Assessment Inc. adheres to

the position adopted by the American Psychological Association, the American Educational Research Association, and the National Council on
Measurement in Education that “a test user should know her/his qualifications required for the uses of specific tests” (APA, AERA, NCME, 1974,
b. 236).

To be clear on this matter, although it is necessary for Pearson Canada Assessment Inc. to ensure that tests are sold only to individuals who meet
approved training requirements, it is not the responsibility of Pearson Canada Assessment Inc. to ensure that fests are used properly once they
leave the firm. That responsibility remains solely with the test purchaser even in cases where the purchaser delegates the administration and/or
interpretation of a fest fo someone else.

In addition to having completed an appropriate advanced level course in testing, there are also certain tests which are widely recognized as
requiring supervised experience in fest administration and interpretation in the form of either a practicum or an internship. In this catalogue, these
tests include, but are not necessarily limited to, tests designated as “C-evel.” Tests of this nature will not be sold to individuals who fail to meet this
additional training requirement. Pearson Canada Assessment Inc. retains the right to determine whether a person is indeed qualified to purchase a
given test.

Pearson Canada Assessment Inc. further recognizes that some individuals may have acquired an appropriate background in testing in ways

other than through course work. Although it is not the responsibility of Pearson Canada Assessment Inc. to offer courses in testing, in order to
avoid imposing unfair restrictions on the sale of tests, if you feel that you are qualified to purchase a given test as the result of having successfully
completed an appropriate advanced level workshop or mini-course sponsored by a professional association, college, or university, efc., you should
describe in a letter the nature of your background. The letter should then be submitted together with the purchase order form. Final approval to
purchase a test will rest with Pearson Canada Assessment Inc.

In addition to course requirements, an individual who purchases a test for teaching or decision-making purposes must agree to abide by the
principles that apply to appropriate test use as set forth in the Standards for Educational and Psychological Testing (AERA, APA, NCME, 1985)
and in the Guidelines for Educational and Psychological Testing (CPA, 1987). Such an individual also must either be a member of a professional
association, registered by a professional association, or be employed by a firm that has endorsed these principles and has adopted a code of
ethical conduct that is similar to the code of ethical conduct approved by the American Psychological Association or the Canadian Psychological
Association. The reason for this last requirement is to ensure that there is an external body that can act as a monitoring agent to which the public
can turn in order to lodge a complaint when there is reason to believe that a test has been misused.

Category 2: Tests Purchased for Research Purposes

Tests and fest materials that will be used for research purposes only may be purchased by college and university faculty members as well as by
professional staff of hospitals and business organizations. Students enrolled in graduate programs may also purchase materials that will be used
only for research purposes if the purchase order is countersigned by the student’s supervisor or by the department head. Regardless of the purchaser,
however, the order must be submitted on business or institution stationery and the purchaser must satisfy either the professional membership
requirement, professional registration requirement, or the employment requirement specified under Category 1. In the case of students, enrollment in
a graduate program that adheres to a code of ethical conduct similar to the code approved by the APA or the CPA will satisfy these requirements.

Category 3: Tests Purchased for Library Reference Purposes

Tests and test materials for library use are sold to individuals upon the assurance that these products will be made accessible only to persons who
meet the criteria specified under Category 1 and Category 2. This assurance must be submitted in writing on letterhead stationery before the order
will be processed. The letter containing this assurance must be countersigned by an individual who satisfies either the Category 1 or Category 2
criteria. In order to purchase materials for library use, the purchaser must also fill out the Customer Registration Form.
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QUALIFICATION LEVELS

Pearson publishes a wide variety of tests for all kinds of users—tests that may be administered by paraprofessionals, tests that may be administered
by educational specialists with differing backgrounds in assessments, and tests that require an advanced level of training fo administer and interpret
the test results. Some tests, such as intelligence tests, are restricted to individuals with specific training. Others, such as some checklists of adaptive
behaviours, provide examiners with useful information and do not require in-depth interpretation.

Pearson has established a policy for qualifying individuals, organizations, or agencies to purchase tests. A five-level (A,
B, C, Q1, Q2) classification system differentiates products according to the types of purchasers to whom tests may be
sold.

Quualification Level A:

Generally, Alevel instruments are those that do not require an individual to have advanced training in assessment and interpretation. These types of
tests include products such as the School Function Assessment (SFA), the Early Reading Diagnostic Assessment (ERDA), the Work Sampling System,
the Bridge of Vocabulary, or the Adolescent/Adult Sensory Profile. There are no special qualification requirements to order these products.

Qualification Level B:

B-level instruments require more expertise on the part of the examiner than A-level tests. The administration procedures and interpretation of test
results are generally more complex than Alevel products. Examples of B-level instruments include products such as the Bayley-IlIl Screening Test, the
Vineland Adaptive Behavior Scales, the Kaufman Test of Educational Achievement, the Miller Assessment for Preschoolers, or the Brown Attention—
Deficit Disorder Scales for Children.

B-level tests may be purchased by individuals who are certified by a professional organization recognized by Pearson to require training

and experience in a relevant area of assessment. These professional organizations include as part of their code of ethics the requirement that
practitioners engage in aspects of their professions that are within the scope of their competence. Therefore, practitioners who do not have a
Master’s degree but who have completed specialized training or have developed expertise in a specific area (e.g., neurodevelopmental treatment
or infant development) may order B-level products to assess skills in the practitioner’s area of expertise.

If you are a member of a professional organization such as the Canadian Association of Speech-Language Pathologists and Audiologists

(CASLPA), the Canadian Association of Occupational Therapists (CAOT), the Ontario Association of Consultants, Counsellors, Psychometrics

and Psychotherapists (OACCPP), or other North American organizations such as the American Counselling Association (ACA), the American
Educational Research Association (AERA), the Council for Exceptional Children (CEC), the National Council on Measurement in Education (NCME),
the American Speech-Language-Hearing Association (ASHA) or the American Occupational Therapy Association (AOTA), you are eligible to
purchase B-level products.

B-level tests may also be purchased by individuals with a Master’s degree in psychology, education, or a related field with relevant training in
assessment.

Qualification Level C:

C-level tests require verification of a doctorate in psychology, education, or a related field or licensure. If you have certification by a provincial
College of Psychology or are a member of a provincial or national organization, such as the Canadian Psychological Association (CPA), the
Canadian Register of Health Service Providers in Psychology (CRHSPP), the Canadian Association of School Psychologists (CASP) or other North
American organizations such as the American Psychological Association (APA), you may be able to purchase C-evel products based on your
training or expertise.

NEW: Quualification Level Q:

In addition to our traditional A, B, and C qualification levels, we have introduced an extended qualification system to allow for a clear definition of
specific test usages. Tests can be purchased by individuals with one of the backgrounds below as determined by the particular purchase.

Qualification Level Q1:

Tests qualified as Q1-level assessments may be purchased by individuals who have a degree or license to practice in the healthcare or allied
healthcare field. Test examples include the Quick Test of Cognitive Speed (AQT), the Beck measures (BAI, BDI-II, BHS, BSS, BYI-I), the Behavior
Assessment System for Children, the Bruininks-Oseretsky Test of Motor Proficiency, the Preschool Language Scale, and others as defined in this
catalogue.

Qualification Level Q2:

Q2-level tests may be purchased by individuals who have formal supervised training in mental health, speech/language, and/or educational
training settings specific to working with parents and assessing children; or formal supervised training in infant and child development; and formal
training in the ethical use, administration, and interpretation of standardized assessment tools and psychometrics.

If you belong to one of the professional organizations listed in our catalogue, you are licensed to practice in your
province or have experience and training in a specific area of assessment, and would like to purchase B-or C-level
products, our Customer Service staff will be happy to talk with you about qualifying you to purchase a test relevant to
your practice. Please contact Customer Service at 1-866-335-8418 or cs.canada@pearson.com for more information or if
you have questions or concerns about ordering a product.

To order, please see the Services and Ordering Information section or contact us. 229
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QUALIFICATION LEVEL PURCHASING REQUIREMENTS

The tests listed in this catalogue are carefully developed assessment instruments that require specialized training to ensure their appropriate
professional use. Eligibility to purchase these tests is therefore restricted to individuals with specific training and experience in a relevant area of
assessment. These standards are consistent with the Standards for Educational and Psychological Testing and with the professional and ethical
standards of a variety of professional organizations (please see page 229).

Pearson Canada Assessment Inc. is committed to upholding these standards, and we reserve the right to require additional evidence of each
purchaser’s qualifications. Pearson Canada Assessment Inc. has the sole right to determine whether a purchaser is qualified and according to which
classification. In addition, Pearson Canada Assessment Inc. retains the right to withhold or withdraw approval for test purchase where there is
evidence of violation of commonly accepted testing practices or any of the Terms and Conditions of Purchase.

Note: No tests are sold for self-guidance, nor to any individual or organization engaged in testing and counselling by mail. Test users must agree to guard against the
improper use of our tests in order to refain the right to purchase those tests. To protect their security and value, tests and scoring keys must be kept in locked files
or storage cabinets accessible only to authorized personnel. Test materials may not be resold or otherwise distributed. Customers wishing to purchase tests for
homeschoolers should refer to the section entitled “Rules Governing Sale of Materials to Various Categories of Purchasers”, page 233.

Depending on the qualification levels assigned to the product(s) being ordered, the order must also include the following
information to qualify an individual, organization, or agency for test purchase:

® Name, address, and phone number of purchasing organization or agency
e Completed Qualifications Form

Note: If you have a current account with Pearson Canada Assessment Inc. and have already
qualified to purchase A-, B-, or C-level products, it is nof r y to plete another
Customer Registration Form. However, Pearson Canada Assessment Inc. reserves the right to
require its customers to submit a Registration Form each time an order is placed.

® Agency or organization’s official purchase order number OR
For All Levels . . .
o Official letterhead signed by the person authorized to purchase  OR

o (If ordered by an individual:) Verification of licensure or certification by an agency recognized
by Pearson Canada Assessment Inc. to require training and experience in a relevant area of
assessment consistent with the expectations outlined in the 1985 Standards For Educational and
Psychological Testing

In addition, please provide the following:

For A Level ¢ No additional requirements

e Verification of a Master's-level degree in Psychology or Education or the equivalent in a related
field with relevant training in assessment OR

* Verification of membership in, or certification by, a professional association recognized by
Pearson Canada Assessment Inc. to require training and experience in a relevant area of
assessment consistent with the expectations outlined in the 1985 Standards for Educational and
Psychological Testing OR

For B, Q1, QZ Levels ® Verification of degree or license to practice in a field related to the test being purchased OR

® Verification of supervision in a related field

(]
P

If the products being purchased are for the as 1t and dev: 1t of human resources:

They may be purchased by human resources managers, personnel managers, and consultants who
are (a) employed by a business or industrial firm using tests for selection, promotion, job analysis,
and training and development; and (b) trained in issues regarding tests and measurements. The
order must be placed by the human resources manager who is responsible for the administration of
the tests, and the tests may only be used to test applicants or employees of the organization placing
the order. Registration is required.

e Verification of a PhD-level degree in Psychology or Education or the equivalent in a related field
with relevant training in assessment OR

For C Level e Verification of licensure or certification by an agency recognized by Pearson Canada Assessment
Inc. to require training and experience in a relevant area of assessment consistent with the
expectations outlined in the 1985 Standards For Educational and Psychological Testing
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TERMS AND CONDITIONS OF PURCHASE

Customer Service

Orders are processed at our Customer Service
Centre in Toronto, Ontario. To obtain prompt
service, orders for materials should be sent to
Pearson Canada Assessment Inc., Customer
Service, 55 Horner Avenue, Toronto, ON,

M8Z 4X6. You may also place your order by
calling 1-866-335-8418, emailing your order to
cs.canada@pearson.com, or faxing your order
to 1-800-665-7307. Orders may also be placed
online at PsychCorp.ca.

Payment

Pearson Canada Assessment Inc. accepts
payment by cheque, money order, or Visa,
MasterCard or American Express credit cards. All
invoices are payable net 30 days. Prepayment is
required for all new accounts. Charges not paid
when due are subject to a late charge accruing
from the due date of 1.5% per month or the
maximum permitted by law, whichever is less.
The Purchaser is responsible for any attorney’s
or collection fees incurred by Pearson Canada
Assessment Inc. in collecting charges not paid
when due. Payment must be made in Canadian
dollars. Pearson Canada Assessment Inc. will
collect and report federal and provincial taxes
applicable to the customer’s shipping address.

If your account is not currently listed as “tax
exempt”, applicable federal and provincial taxes
will be added to your invoice. If you wish to be
listed as “tax exempt” for future purchases, please
send a copy of your tax exempt certificate to
Customer Service.

Shipping and Handling

Test materials are shipped by traceable means
via ground delivery unless first class, air, or
special delivery is requested. Orders that
include a specific delivery date will be treated
as authorizing air or special delivery charges
if accelerated shipping (or delivery) is needed
to meet the required date. A minimal handling
charge will be added to orders for materials
to cover picking, packing, and assembly costs.
In addition, shipping charges will be added.
Together, these charges will be listed on your
invoice as “Shipping and Handling.” Usually,
orders are processed and shipped within 24
hours, however, we ask to allow 10 days for
delivery of test materials affer we receive your
order.

Expedited Delivery

Customer Service must receive orders by noon
Eastern Standard Time for Expedited Delivery.
Backorders

We make every attempt to maintain sufficient
inventory to handle all routine orders without
backorders. If a backorder occurs and you desire
partial shipment or would prefer that we hold
your order until it can be filled in its entirety,
please let us know.

Confirming Orders

If an order is placed by phone or fax and
followed up with a confirming purchase order,
please make certain that it is clearly marked as

To order, please see the Services and Ordering Information section or contact us.

CONFIRMING. This will prevent a duplicate
shipment.
Volume Discounts on Materials

Customers may obtain volume discounts on their
total orders. If any materials are returned, the
order will be rebilled at the applicable price.

Units Discount
5-9* 5%
10-24 10%
25-50 15%
51+ 20%

*Applicable to the purchase of select test consumables as well
as Q Local software credits and reports only.

For private practitioners, Pearson Canada
Assessment Inc. offers 10% off orders of $5000
or more. Quantity discounts do not apply to
combination kits or other types of discounts,
including pre-publication offers or conference
discounts. To take advantage of the volume
discount, product requests have to be submitted
on one purchase order and the order has to be
shipped to one address.

University Alliance Program

A special training program with unique discounts
is granted on the purchase of test materials for
the teaching needs of college and university
faculty and training directors. The UAP applies
to accredited degree-granting academic training
settings and university-based clinics in Canada
only. Practicum and internship settings are not
eligible for the UAP. For more information on the
program and membership terms and conditions,
please visit our website at PsychCorp.ca or
contact Customer Service.

Return Policy

Pearson Canada Assessment Inc. guarantees
satisfaction with the quality of its test materials. If
for any reason you are unhappy with one of our
products, simply return it in saleable condition
within 60 days of purchase for a full credit or
refund, whichever is preferred. The 60-day
satisfaction guarantee applies to all materials,
except for books, software and videos where

a 30-day return timeframe applies. If your
shipment of materials is defective, damaged, or
incomplete, it may be returned for exchange or
credit within 60 days of the invoice date. ltems
in saleable condition returned after 60 days

will not be accepted for credit or refund unless
pre-authorized by Pearson Canada Assessment
Inc. Pre-authorized returns are subject to a
restocking fee. Please contact Customer Service
at 1-866-335-8418 to receive an authorization
number. Shipping charges for returns are the
responsibility of the customer. We recommend
that you return the package insured and via a
traceable carrier (e.g., FedEx or UPS) as Pearson
Canada Assessment Inc. will not issue credit for
products that do not arrive at our office. Please
courier materials fo:

Pearson Canada Assessment Inc., Attn: Returns
Department, 55 Horner Ave., Toronto, ON,
M8Z 4X6.

Software Usage and Return Policy

All of Pearson Canada Assessment Inc.’s software
licenses are sold on a per user basis and each
license may be installed and used by one user
only (unless otherwise noted).

Software may be returned within 30 days of
invoice date, including all media, accompanying
materials and original packaging along with

a written statement verifying that the software

has been removed from all computers. Software
returned after 30 days will not be accepted for
credit or refund unless pre-authorized by Pearson
Canada Assessment Inc. Please contact Customer
Service at 1-866-335-8418 to receive an
authorization number.

For technical support on software products,
please call 1-800-249-0659.

Software System Requirements

For system requirements for PsychCorpCenter-
based, ASSIST or Q Local software, please visit
our website at www.psychcorp.ca.

Acceptance of Terms and Conditions

Sales of test instruments, related materials, and
services are based upon acceptance of the
various terms and conditions and adherence to all
policies described in this catalogue. Purchasers
agree to be bound to all terms and conditions by
placing an order for materials, signing Pearson
Canada Assessment Inc.’s Customer Registration
Form, a Purchase Order, a Test Order Form, or
by part or total payment of Pearson Canada
Assessment Inc.’s invoice for any tests, materials,
or services ordered. No modification or additions
to these terms and conditions are binding

upon Pearson Canada Assessment Inc. unless
previously agreed fo in writing by an authorized
representative of Pearson Canada Assessment Inc.

Terms and Conditions of Purchase

1. Limited Warranty. Pearson Canada
Assessment Inc. warrants that its products meet
applicable professional standards and will
be manufactured in usable quality. Pearson
Canada Assessment Inc. makes no other
warranties, expressed or implied, including
warranties of merchantability or fitness for a
particular purpose. Replacement of materials,
or refund of all or a portion of the purchase
price (based upon the salable condition of the
materials), at Pearson Canada Assessment
Inc.’s sole option and in accordance with
the product return policy constitutes the
purchaser’s sole and exclusive remedy, in lieu
of all remedies and actual, consequential,
special, incidental, or other damages in
connection with the product and any use or
misuse thereof. Pearson Canada Assessment
Inc. will not, under any circumstances, be
liable for purchaser’s expense for delays, for
costs of substitute materials, or for possible lost
income, grants, profits, or any other special or
consequential damages that may result from

231



!J ORDERING INFORMATION

using a product. Some jurisdictions restrict certain
limitation of warranties, so some or all of the
above limitations may not apply to you.

2.

232

Confidentiality. Purchaser acknowledges
and agrees the contents of Pearson Canada
Assessment Inc.’s tests may constitute trade
secrets, which include confidential and
proprietary material, information, and
procedures. Purchaser will not resell or
otherwise distribute materials, or authorize
or allow disclosure of the contents of a test
instrument protocol, including test questions
and answers, or normative dafa, except
under the limited circumstances described

in the section titled “Maintenance of Test
Security,” or as otherwise contemplated

in the manual associated with the fest.
Purchaser acknowledges and agrees that
the use or disclosure of frade secrets in a
manner inconsistent with the provisions of
this Agreement may cause Pearson Canada
Assessment Inc. irreparable damage for which
remedies other than injunctive relief may be
inadequate. Accordingly, you agree that in
any request by Pearson Canada Assessment
Inc. to a court of competent jurisdiction for
injunctive or other equitable relief seeking to
restrain such use or disclosure, you will not
maintain that such remedy is not appropriate
under the circumstances.

Maintenance of Test Security. Each
person or institution purchasing a test must
agree to comply with basic principles of
minimum test security, including the standards
described on page 232: “Maintenance of Test
Security and Test Use.”

Copyright Notice. Tests, test protocols, test
items, norms, score reports, and other related
materials of Pearson Canada Assessment

Inc. are copyrighted. They are not to be
reproduced or transmitted in any form or

by any means, electronic or mechanical,
including photocopying, recording, or any
information storage and retrieval system
without permission in writing from Pearson
Canada Assessment Inc. The reproduction of
any part of Pearson Canada Assessment Inc.’s
copyrighted tests and related materials in any
way, whether the reproductions are sold or
furnished free for use, is a violation of federal
copyright law. No adaptations, translations,
modifications, or special versions may be
made without permission in writing from
Pearson Canada Assessment Inc.; users are
advised that such adaptations, translations,
modifications, or special versions may affect
the validity of the tests.

Protective Orders. Purchaser agrees to
seek a protective order safeguarding the
confidentiality of test materials classified by
Pearson Canada Assessment Inc. as C-level
assessments if Purchaser is required to produce
such materials in court or administrative
proceedings.

Phone: 1-866-335-8418
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6. Limitation of Liability. IN NO EVENT WILL
PEARSON CANADA ASSESSMENT INC.
BE LIABLE FOR DAMAGES ARISING UNDER
THIS AGREEMENT, OR OTHERWISE ARISING
FROM THE ORDER(S) CONTEMPLATED
UNDER THIS AGREEMENT, IN EXCESS OF
THE AMOUNTS PAID FOR THE PRODUCT(S)
WHICH DIRECTLY CAUSED THE DAMAGE.

7. Notices. Any required notices shall be given
in writing fo the Purchaser at the most recent
contact information provided by Purchaser
to Pearson Canada Assessment Inc. We may
send you notice by electronic mail as an
alternative to conventional mail.

Permissions and Licensing Policy

Reproduction of any purchased materials requires
the prior written consent of Pearson Canada
Assessment Inc. Questions and answers, including
practice questions and answers, may not be
reproduced without written permission, regardless
of the number of lines or items involved. Test
copies may not be bound in theses or reports
placed in libraries, generally circulated, or
accessible to the public, or in any article or text
of any kind.

Pearson Canada Assessment Inc. will consider
requests for permission fo reproduce, modify,
or translate part or all of any copyrighted
publication and will also consider the granting
of licenses for use of our copyrighted materials.
Requests to reproduce, translate, adapt, modify,
or make special versions of these publications
should be addressed to Pearson Canada
Assessment Inc., Attn: Permissions, 55 Horner
Avenue, Toronto, ON, M8Z 4X6. You can also
contact us via our website at www.PsychCorp.ca.

Once approved, any reproduction must include
acknowledgement of the source, including author,
test, publisher, and copyright notice.

Permission to Use Copyrighted Test
Norms

Pearson Canada Assessment Inc. has the sole
right to authorize reproductions of any portion of
its published tests, including test norms. Copying
of test norms without authorization is a violation
of copyright. The term “copying” includes, but is
not limited to, entry of test norms into a computer
memory for purposes of test processing, scoring,
or reporting. Any person or organization wanting
to use Pearson Canada Assessment Inc.’s test
norms must submit a formal written request to

the Legal Department. If permission is granted,

a fee may be charged. Permission from Pearson
Canada Assessment Inc. for use of test norms
does not imply endorsement of, or responsibility
for, the accuracy or adequacy of any test
processing, scoring, or reporting service.

Permission for Research

Permission is not needed for research by
individuals who are qualified to purchase and
administer the tests; however, no reproduction

of test materials is allowed for any purpose,
including articles and reports based on research,

Fax: 1-800-665-7307

without the prior written consent of Pearson
Canada Assessment Inc. Students wanting to
use test materials for thesis, dissertation, or
research should complete and submit a Student
Quadlifications Form located at
www.PsychCorp.ca. This form must be
accompanied by a prepaid order for the materials
requested. The form and order can be faxed to
Customer Service at 1-800-665-7307,

or mailed to us at 55 Horner Avenue, Toronto,
ON, M8Z 4Xé.

Research Assistance Program

A 50% discount on test materials and scoring
services is offered for approved research studies
conducted in Canada only. For more information
and specific program terms and conditions, please
visit PsychCorp.ca or contact Customer Service.

Trademarks

Pearson Canada Assessment Inc. has the

sole right to license use of its trademarks.

Any unauthorized use of NCS Pearson Inc.
trademarks is strictly prohibited. Requests to use
any trademark should be addressed to the Legal
Department, 19500 Bulverde Rd., San Antonio,
Texas 78259-3701.

Pearson Canada Assessment Inc. reserves the
right to amend these policies at any time. Contact
the Legal Department for more information

at 1-800-228-0752 or via our website at
www.PsychCorp.ca.

Maintenance of Test Security and Test
Use
Each person or institution purchasing a test must

agree to comply with these basic principles of
minimum test security:

1.
2.

3.

Test takers must not receive test answers before
beginning the fest.

Test questions are not to be reproduced or
paraphrased in any way.

Access fo test materials must be limited

to qualified persons with a responsible,
professional inferest who agree to safeguard
their use.

. Test materials and scores may be released only

to persons qualified fo inferpret and use them
properly.

. I a test taker or the parent of a child who has

taken a fest wishes to examine test responses
or results, the parent or test taker may be
permitted fo review the test and the test
answers in the presence of a representative
of the school, college, or institution that
administered the test. Such review should

not be permitted in those jurisdictions where
applicable laws require the institution to
provide a photocopy of the test subsequent to
review. If you are not certain of the effect of
the laws in your province, please contact your
province's professional organization.

. No reproduction of test materials is allowed

in any form or by any means, electronic or
mechanical.

. Requests to copy any test materials must be in

writing and directed to the Legal Affairs

PsychCorp.ca



Department, NCS Pearson, Inc., 19500 Bulverde
Rd., San Antonio, Texas 78259-3701, or sent
online to LegalDepartment@Pearson.com.

Our policy on confidentiality and release of test
materials to unqualified individuals can be viewed
online at www.PsychCorp.ca.

8. Test materials may not be resold or distributed
for any purpose.

Rules Governing Sale of Materials to
Various Categories of Purchasers

Universities, schools, organizations, businesses,
clinics, and hospitals are subject to the guidelines
set forth above and must have appropriately
qualified individuals on staff in order to purchase
test materials. These individuals must complete a
Customer Registration Form or provide information
as to their qualifications. Orders not accompanied
by this documentation may not be processed.

Qualified customers should comply with the
requirements of their respective institutions
concerning the use of purchase orders. Pearson
Canada Assessment Inc. may not be able to
process orders without the appropriate purchase
order(s) or other documentation required by the
institution.

No educational materials will be shipped to a
home address. If you are a homeschooler, please
contact Customer Service for advice. There are
homeschool agencies that provide festing services
in programs approved by Pearson Canada
Assessment Inc.

Note: The Stanford Achievement Test Series,
Metropolitan Achievement Tests, Aprenda, New
Standards, and Otis Lennon School Ability Tests will be

sold to schools and school districts only.

PIPEDA

The Canadian Psychological Association (CPA)
and leading Canadian test developers, including
Pearson Canada Assessment Inc., believe that
Test Record Forms or Protocols may not be
disseminated to persons who claim that they are
entitled to copies under the Personal Information
Protection and Electronic Documents Act (PIPEDA).
It is Pearson Canada Assessment Inc.’s position
along with CPA and other leading fest developers
that test items are trade secrets and that such
information is not required to be disclosed under
PIPEDA. Pearson Canada Assessment Inc. has
claimed trade secret status for its test record forms
and protocols for many years in order to preserve
the validity of these tools used by the professional
community for the benefit of the general public. For
additional information on CPA's position, please
visit its website, www.cpa.ca. You can review
Pearson Canada Assessment Inc.’s Privacy Policy
at www.PsychCorp.ca or by calling Customer
Service and requesting a copy.
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Special Note

This catalogue has been prepared by Pearson
Canada Assessment Inc. A high standard of
accuracy has been sought in its preparation.
Errors and omissions are always a possibility.
Although Pearson Canada Assessment Inc. cannot
be held responsible, upon the discovery of any
errors or omissions, all reasonable steps will be
taken to inform Pearson Canada Assessment Inc.
customers. Sources of supply, specifications and

prices are subject to change without notice. Please

check our website at www.PsychCorp.ca for
updates and/or correction notices.

Trademark Notice

e “AMD K&4" is a registered trademark of
Advanced Micro Devices, Inc.

e “AutoScore” is a trademark of Western
Psychological Services.

e “Beery” is a trademark of Keith E. Beery
and Natasha A. Beery.

e “Bender” is a registered trademark of
American Orthopsychiatric Association,
Inc. and the estate of Lauretta Bender.

o “ADLR", “CARS”, “CARS2”, “NIS",
“BNCE”, “ABAS-2" are trademarks of
Western Psychological Services.

e “Compaq” is a registered trademark of
Compaq Computer Corporation.

e "Dell” is a registered trademark of Dell
Computer Corporation.

e “DSM-III-R" is a trademark and “DSM-IV”
is a registered trademark of the American
Psychiatric Association.

« “DTLA-4", “DTLA-P-3", “TONI-3",
“TONI-4", “CTONI-2", “GARS-2",
“ASDS”, “GADS", “BDAE-III",
“TOMAL-2", “DRAW A PERSON: SPED”,
“TECEL”, “PLAI-2", “TELD-3", “TACL-4",
“TOLD:P-4", “TOLD:1-4", “TOAL-4",
“TOWL-4", “REEL-3", “TWF-2", “TAWF",
“CTOPP”, “SSI-4", “SPI”, “TOCS",
“TERA-3", "TOWRE-2", “TORC-4",
“GORT-5", “TEWL-3", "“TWS-4",
“LIPS-4", “LAC-3", “SCATBI", “STAR"
are trademarks of Pro-Ed Inc.

e “IBM” is a registered trademark
of International Business Machines
Corporation.

®  “Microsoft,” “MS-DOS,” “Windows,”
and “Windows NT” are registered
trademarks of Microsoft Corporation.

e “Millon,” “MCMI,” “MCMI-III,” “MACI,”
“M-PACI,” “MBMD,” and “MAPI” and
“MCCI” are trademarks and “MIPS” is a
registered trademark of DICANDRIEN,
INC.

® “Minnesota Multiphasic Personality
Inventory” and “MMPI” are registered
trademarks, and “The Minnesota Report,”
“Minnesota Multiphasic Personality
Inventory-2,” “MMPI-2,” “MMPI-2-RF,”
“Minnesota Multiphasic Personality
Inventory—2-Restructured Form,”
“Minnesota Multiphasic Personality
Inventory—Adolescent,” and “MMPI-A"
are trademarks of the University of
Minnesota, Minneapolis, MN.

e “Packard Bell” is a registered trademark
of Packard Bell NEC, Inc.

e “Pentium” is a registered trademark
and “Celeron” is a trademark of Intel
Corporation.

e “QOL" is a registered trademark of
Michael B. Frisch, PhD.

e  “QuikScore”, “ARES” “Conners 3”,
“CTIP”, “CADS”, “CDI2", “CPT-Il V:5",
“CTIP”, “ASRS"”, “CAT", "P-SCAN",
“BARON EQ-I:YV”, “TOMM", “PCL-R",
“PCL-SV”, “PC-YV" are trademarks of
Multi-Health Systems Inc.

e "Rorschach” is a registered trademark of
Verlag Hans Huber AG.

e “SASSI-3” and “SASSI-A2" are
trademarks of the SASSI Institute.

e “SCL-90-R,” “BSI,” “DPRS,” and
“B-DPRS” are registered trademarks and
“SCL-90 Analogue” is a trademark of
Leonard R. Derogatis, Ph.D.

Infringement Notice

Assessment instruments, scoring programs,
test booklets, answer sheets, and other
related materials sold and distributed by
Pearson’s Clinical Assessment group are the
proprietary property of NCS Pearson and/
or its licensors and suppliers and contain
copyrighted works and trademarks owned
by NCS Pearson and/or its licensors. The
unauthorized reproduction of copyrighted
test items, scoring keys (including scoring
algorithms, scale definitions, scale
membership, and scoring directions),
normative data, test booklets, answer
sheets, profile forms, and other related
materials without the permission of NCS
Pearson is a violation of copyright law.

To order, please see the Services and Ordering Information section or contact us. 233



L!J ORDERING INFORMATION

COPYRIGHT NOTICE

For more information,

please contact Pearson at
1-866-355-8418 or visit our
website at www.PsychCorp.ca.
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Tests, test record forms, test items, norms, score reports,
and other related materials published by Pearson are
copyrighted. They are not to be reproduced or transmitted
in any form or by any means, electronic or mechanical,
including photocopying, recording, or any information
storage and retrieval system without permission in writing
from Pearson. The reproduction of any part of Pearson’s
copyrighted tests and related materials in any way, whether
the reproductions are sold or furnished free for use, is

a violation of federal copyright law. No adaptations,
translations, modifications, or special versions may be
made without permission in writing from Pearson: Users are
advised that such adaptations, translations, modifications, or
special versions may affect the validity of the tests.
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TEST DISCLOSURE POLICY

Adopted by leading Canadian test publishers and the Canadian Psychological Association (“CPA”)

Client Access to Test Results in Canada

The position of Pearson Canada Assessment Inc. on the issue of test disclosure and the release of test results takes into consideration access rights
to test information and results under the Canadian Personal Information Protection and Electronic Documents Act (“PIPEDA”) and the United States’
Health Insurance Portability and Accountability Act (“HIPAA”). For over 20 years, we have consistently applied and continue to maintain our non-
disclosure policies regarding test items, response/answer sheets (which include test items), test manuals, user guides, wall charts, scoring templates,
scoring keys, scoring programs and other fest protocols (“Test Materials”), which is consistent with new privacy legislation in both Canada and the
United States.

The Canadian Psychological Association (“CPA”) (www.cpa.ca), MHS, and Pearson Canada Assessment Inc. maintain a policy of non-disclosure
of Test Materials to clients who request such material under PIPEDA and provincial legislation. Psychologists and other qualified test purchasers

are encouraged to follow this policy in order to protect the integrity/validity of the assessment, protect the public, and the publisher’s intellectual
property rights.

Canadian legislation is not applicable to defined intra-provincial transactions of some organizations where that province has “substantially similar”
legislation to PIPEDA. The Quebec Act Respecting the Protection of Personal Information in the Private Sector, the British Columbia and Alberta
Personal Information Protection Acts and the Ontario Personal Health Information Protection Act are expected to be declared “substantially similar”
by the federal Cabinet. These Acts therefore govern disclosure requests in those provinces. In practical terms, an organization in compliance with
these Acts will generally be in compliance with PIPEDA. In all other provinces and territories, the federal legislation PIPEDA applies. These pieces
of legislation apply to all personal information, including personal health information about an identifiable individual collected, retained, used, or
disclosed in the course of commercial activities. This could include responses to items, test results, test data, reports, name, age, and gender of each
client who has been administered an assessment by you, the qualified purchaser of an assessment.

Under PIPEDA, Principal 4.9 states that upon request, an individual must be informed of the existence, use, and disclosure of his or her personal
information and must be given access to that information if requested. Section 9(3)(b) is an exemption provision stipulating that you are not required
to give access to personal information if to do so would reveal confidential commercial information. However, under certain circumstances, access
is permissible if the confidential commercial information is severable from the record containing any other information for which access is requested.
In all cases, the requested information shall be provided or made available in a form that is generally understandable to the client. Section 23 (b) in
the British Columbia Act and Section 24 (2) (b) in the Alberta Acts contain a similar “confidential commercial information” exemption as described
above. The Quebec Act does not contain such an exemption; however, release of personal health information may be refused on the basis that
release would bring serious harm to the client, third party, or public safety, and would reveal third party personal information. Unlike PIPEDA and
provincial legislation, the new Ontario Personal Health Information Protection Act, 2004 effective November 1, 2004, at Section 51(1)(c) provides
that an individual’s access rights do NOT apply to a record that contains “raw data from standardized psychological tests or assessments,” unless
reasonably severable. Access can also be refused on the basis that access may cause serious bodily harm.

Regarding the release of such material to individuals who claim access rights under PIPEDA and provincial legislation, we advise that Test Materials
fall outside the definition of “personal information” since these materials are not “about” the individual and are thus not releasable to a client.

Even if Test Materials are considered personal information and thereby releasable, we advise that our Test Materials are proprietary, copyrighted,
confidential commercial information, analogous to trade secrets, and we treat and protect them accordingly. Test Materials thus fall under the
exception to release and access under PIPEDA and provincial legislation in order to ensure the ongoing safeguarding of such material. To provide
clients with test items, scoring criteria, and other fest protocols would be to reveal confidential commercial information on which the scores are
based and would render the Test Materials useless. Studies confirm that if test items and test protocols were readily available, the integrity of the test
and scoring model could be compromised and would harm the public. There are a limited number of tests for particular purposes that cannot be
easily replaced or substituted if made available upon request.

Other jurisdictions such as in the United States have indicated through the U.S. Department of Health and Human Services (HHS) that the similar
“trade secret” exemption under HIPAA is applicable to Testing Material which makes the application of the confidential commercial information
exemption claim neither fanciful nor disingenuous in the Canadian context.

The test publishing industry considers Test Materials to be confidential information and trade secrets and protects these accordingly. To secure and
protect Test Materials, MHS and Pearson Canada Assessment Inc. have required, for the past 20 years, the completion of a Test User Agreement
which prohibits purchasers from copying and releasing the tests to others who are not qualified to interpret the results or do not have the same
ethical obligations to maintain test security, nor have we permitted licensees, distributors, or employees to disclose such material.

The CPA acknowledges that it is in the best interest of the public to protect the validity and integrity of Test Materials. As such, CPA, MHS, and
Pearson Canada Assessment Inc. encourage you to apply the confidential commercial information exemption under PIPEDA to access requests to
ensure the ongoing safeguarding of Test Materials. Release of such material would compromise the validity and utility of the tests with resulting
significant negative impact on the health of Canadians, lead to the violation of purchase agreements, and infringe on the intellectual property rights
of MHS and Pearson Canada Assessment Inc. Ontario legislation appears to recognize the inherent difficulty in releasing raw data including test
profocols from assessments and has specifically denied access right to this material unless severable from the record.

In accordance with PIPEDA and provincial legislation, MHS, Pearson Canada Assessment Inc., and CPA's policy supports the release of test
results provided that the test results can be severed from the confidential commercial information embedded in the Test Materials and released in
an understandable form. This policy permits the release of test results with an explanation of the results in a summary format (such as a feedback
summary) that does not reveal the protected test items and other test protocols. Under no circumstances are individuals requesting results or other
information entitled to copies of Test Materials.
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Upon written request for access and release of Test Materials from your clients under PIPEDA and provincial legislation,
the following steps should be followed:
(1) Provide the client with a detailed description/interpretation of the fest results and offer to meet with the client.

(2) If the client wants a copy of the item booklet, or response sheet that also contain the items, and/or any materials that contain the scoring
criteria, algorithm, model, or other test protocols, explain to them in writing that release of these materials is not possible as it will compromise
the infegrity of the tests and goes against the policy of the CPA and test developers. The requested materials are considered confidential
commercial information of the test developers, MHS and Pearson Canada Assessment Inc., and are therefore exempt from disclosure under
PIPEDA or provincial legislation. Release of such materials may breach the conditions of the Test User Agreements, invalidate the assessment,
and/or lead to a violation of infellectual property rights.

(3) You may release the client's test results provided you are able to remove test items and scoring criteria, or other test protocols that may be
attached fo the results or within the document, which are considered confidential commercial information. The test results must be issued in an
understandable form, such as a summary format. We suggest the provision of a detailed description/interpretation of the test results as stated in
step 1, which does not release any confidential commercial information, is sufficient for the purposes of PIPEDA and provincial legislation.

(4) Contact Pearson Canada Assessment Inc. for support if the client appeals your decision to deny access and release of Test Materials to the
Privacy Commissioner of Canada, Alberta, British Columbia, Quebec, and Ontario as the case may be.

For more information regarding CPA's policy regarding PIPEDA and provincial legislation go to their website www.cpa.ca. For information
regarding release of Test Materials in the litigation context see below.

Release of Test Materials in the Litigation Context and Ethical Obligations

We recognize that, given the nature of our legal system, compelling reasons for disclosure of secured testing material may arise. To abide by
the terms of purchase, we expect purchasers to do all they can to protect copyright material and to protect the items and scoring criteria as
confidential, copyrighted, and trade secret material in response to written requests and/or subpoenas. An exception to releasing test data by

a subpoena exists when the qualified purchaser obtains a court order extinguishing, also known as “quashing” or modifying, the subpoena. In
this case, we require qualified purchasers to bring to the court's attention concerns regarding test security and to take steps to resolve the conflict
in a responsible manner. When faced with a subpoena or court order for the reproduction of Test Materials, you should secure a court order or
protective agreement (to the extent possible) containing the following requirements:

(a) restricted access to materials and the testimony regarding materials to the most limited audience possible, preferably only to individuals who
satisfy the test publisher’s qualification policy;

(b) restricted copying of Test Materials;
(c) assurance of the return or destruction of the materials at the conclusion of the proceeding (and confirmation of such return or destruction); and

(d) the sealing of and/or removing from the record to the extent any portion of such materials are disclosed in pleadings, testimony, or other
documents in order to safeguard the integrity of the assessments. It is crucial that the Test Materials do not become part of the public record.

In the absence of a protective court order, we do not support the release of Test Materials to unqualified users who do not have an interest in
maintaining the security of the test for the reasons stated above. You may wish to consult a lawyer to assist you with the above.

How to Contact Us Re: Test Disclosure

If you have any questions or concerns about the release of protected test materials, please contact Pearson Canada Assessment Inc. by email at
cs.canada@pearson.com or call 1-800-387-7278.

Last updated Oct. 25, 2004.
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MORE ASSESSMENT SOLUTIONS...

Occupational Therapy Assessment

For Occupational Therapists and Early Childhood
Professionals, we offer a complete range of assessment
solutions and therapy resources across the following domains:

e ASD * Motor

e Cognitive Functioning * Movement

¢ Developmental/Social-Emotional e Participation

¢ Feeding and Swallowing e Sensory Processing
¢ Handwriting

SENSORY PROFILE
M’ X \%
Bayley

Scales of Infant and
Toddler Development

Special Education Assessment

Learn more about our assessment tools and resources for
the Special Education field by ordering our new catalogue
or visiting PsychCorp.ca for more information and details.
Domains include:

* Ability

* Achievement

® Behaviour & Participation
* Early Literacy
 Handwriting

® language & Literacy

¢ Observation/Progress
Monitoring

e School Ability

e School Readiness

e Social-Emotional

e Spoken English/ELL

KTEA L
KeyMathz

Wb Casadian B4 Iwn

PROCESS ASSESSMENT OF THE LEARNER

W

FUNDAMENTALS
ACADEMIC SKILLS

Talent Assessment

Innovative and progressive assessment solutions that reflect
the latest evaluation approaches and techniques available
today are offered for the Talent Assessment sector. Many of
them can be accessed online at Talentlens.com. Contact us or
visit PsychCorp.ca for more information on these English and
French tests and resources.

RELATED PRODUCT INFORMATION !J

Speech and Language Assessment

Our various assessment instruments and measures for the SLP
field include a comprehensive offering to facilitate diagnosis
and effective intervention planning. The following domains
are covered:

e Articulation/Phonology
e ASD, Social Skills
e Auditory Processing

e literacy
e Neurological
e Observation

e Child Development ® language
e Fluency — Voice e Speech: Apraxia/
e language Semantics/Concepts  Dysarthria/Oral

C ELF 4 Qﬂ@@ Goldman
Fristoe 2

-. Test of Articulation
-

Peabody Picture Vocabulary Test, Fourth Edition

Preschool Language Scale
FourthEdition

French Clinical Assessment

For the Canadian Francophone population, we offer a
variety of French assessment tools and resources for the
Psychological, Speech and Language, Occupational Therapy,
and Special Education fields, including the following
domains:

e Achievement

¢ Adaptive Behaviour

e Cognition/Intelligence

e Cognition/Memory/Attention
e Sensory/Motor/Development

® language
e Personality/Mental Health
® Remediation

WisSC-Iv~

ECHELLE D'INTELLIGENCE DE WECHSLER
POUR ENFANTS™ — QUATRIEME EDITION

Previous Product Editions

FIND MATERIALS ONLINE ...

Record forms and components are still
available for earlier versions of many
of our products.

Visit PsychCorp.ca for more information or to
order. Quantities may be limited, so order now!
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